OTHOLWEHWUE PEKNTAMOAATENEW
K PbIHKY BTL-YCNYT
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UES TN MCC/TTEAOBAHUA

H3y4yeHMe ypoOBHS N3BeCTHOCTHU areHTCTB BTL-yciayr cpeau pexkiamojareJieit;

BbisiB/IeHH € 3KCNIEPTHBIX OLEHOK OCHOBHBIX UTPOKOB, PAG0TalIIMX B KJII0YEBbIX CErMEeHTAaX MHAYCTPUH YCIYT IO NPOABHKEHHIO NPOJAYKTOB
U YCJIYT;

PaH:xupoBaHue Hau6GoJjiee 3BeCTHbIX BTL-areHTCTB N0 C/1eAyI0IMM IOKa3aTe/IsIM:
- 06muii pedTUHT BTL-areHTCTB 110 YPOBHIO OCBEJOMJIEHHOCTH U M0 J0J1€e N0JIb30BaTe el UX yCayraMH.
- PeiiTunr BTL-areHTCTB B Ka)K,0M U3 CETMEHTOB PbIHKA:
¢ POSM & In-Store Visual Communications, cyBeHUpHasi IpoAYKLUS
eTrade marketing
eConsumer Promotion
eDigital marketing
eEvent marketing
e/IHTerpupoBaHHble KOMMYHUKALUU
e Direct marketing
OneHKHY KJIMEHTaMHM OCHOBHBIX UTPOKOB PbIHKA B KaX/i0M CerMeHTe I10 IapaMeTpaM:
e KpeaTuBHOCTB
e KayecTBO MCNOJIHEHUSA IPOEKTOB

e [lena




METOAOO10I'M1A

Onpoc npoBoAMJICA METOJ0M OHJIANH-UHTEPBLIO. B 3KcnepTHY0 NaHe b BOLJIM COTPYAHUKHU KPYNIHEHIIMX KOMIIAaHUH-peKIaMoaTe el Poccuy B pa3/inyHbIX
oTpacssx 6usHeca. Komnanuu Beioupanuce u3 TOP-300 peksnamoaTesieit Poccuu 3a 2013 rog o onjeHke AdIndex, Takke BKJIIOYaJKUCh YIEHbI OTPACIEBBIX
o6 benuHenud (Pycbpena, Acconmanus mapkeTtosioroB, AmCham Russia).

B 1esioMm B onpoce npuHsAAH yyacThe 224 coTpyAHUKaA 13 115 KoMnaHuUii ¢ onbITOM paGoThl B UHAYCTPUU GoJiee ABYX JeT.

MpoaykTel muTaHus U Boaa (FMCG-Food) 25% Coca-Cola, Danone, Ferrero, Mondeléz, Nestle, PepsiCo, Wrigley, BaaTnka

ConyTctBytouiue ToBapsl (FMCG-Non Food) Avon, Beiersdorf, Henkel, L’Oreal, Reckitt Benckiser, SCA, Kanuna
Aynvo/Bupseo, 6bITOBast TEXHUKA U 3JIEKTPOHUKA Acer, Alcatel, BSH, LG Electronics, Nokia, Philips, Samsung, Sony
ABTo0/MoTO Hyundai, Jaguar Land Rover, Mitsubishi, Renault, Toyota, Volkswagen, Volvo, Poibd
AJIKOT0J1b, TUBO AB InBev, Bacardi, Diageo, EFES, Heineken, Pernod Ricard, Bantuka, MITIK
BeimnesnKom, Mera®on, MTC

British American Tobacco, Imperial Tobacco, JTI, Philip Morris

TeJ'leKOMMyHI/IKaLlI/II/I U CBA3b

Tabak

BaHKH, GHHAHCDI ¥ CTPAXOBaHHe MasterCard, Western Union, UaTay, C6ep6ank, PK OTKpbITHE
)

MeauiuHa 1 papMaLeBTHKaA Abbott Laboratories, Bayer, Boehringer Ingelheim, Merz, Novartis, Teva

Po3HMYHAs TOPTOBJIS Media Markt (Media-Saturn), O'stin, X5 Retail Group, MKEA, 31pa0pazo

Microsoft, JlabopaTopus Kacnepckoro
Hasbro, LEGO, Ontex

HHdopMaLHOHHbIE TEXHOJTOTHUH
Urpylku v ToBapsl g leTel

Jlocyr, pa3BJieyeHus, NOy-6U3HEC McDonald's, OprkomuteT Couun 2014

HApyroe 3M, Akzo Nobel, Avito.ru, Michelin, Tikkurila




PE3Y/IbTATUBHOCTb

Pe3y/ibTaTUBHbBIE Hepe3yibTaTUBHBIE
He npomen oTr6op 74
He pa6oTaeTt c BTL 7
[oTOBBIE UHTEPBHIO
2 2 4 HeakTHUBHbIE KOHTAKThI 99
be3 oTKJMKa 595
OTKassbl 56

Bcero 6b110 npegoctaBieHo 1055 KOHTaKTOB




10.
11.
12.

13.

14.

15.
16.

CNMCOK OMPOLLEHHbIX KOMMNAHWUIN-PEKNAMOOATENEN

3M Russia
AB InBev

Abbott
Laboratories

Acer

Akzo Nobel
Décor

Alcatel
Onetouch

Arla Foods
Avito.ru
Avon
Bayer
Beiersdorf

Boehringer
Ingelheim

Bosch und
Siemens
Hausgerate

British
American
Tobacco
Campari Rus

Chrysler Rus

17.

18.

19.
20.
21.
22.
23.
24,
25.
26.

27.
28.
29.
30.
31.
32.
33.

34.

Colgate-
Palmolive

Coca-Cola HBC
Eurasia

Danone
Diageo

DIM Rus

EFES Rus
Energizer
Fazer Brands
Ferrero Russia

Friesland
Campina

Goodyear
Haribo

Hasbro Russia
Heineken
Henkel
Hyundai Motor

Imperial
Tobacco

Jaguar Land

35.
36.
37.
38.
39.
40.
41.
42.
43.

44,

45.
46.
47.

48.
49.
50.
51.

Rover

JTI

L’Oreal

LEGO

Levi's

LG Electronics
Lindt

Lumene
MasterCard

Mast-
Jagermeister

Maxxium
Russia

McDonald's
Media Markt

Media-Saturn-
Russland

Merz
Michelin
Microsoft

Mitsubishi
Motors

52.

53.
54.
55.
56.
57.
58.
59.
60.
61.

62.
63.
64.
65.
66.

67.
68.
69.

Moet-
Hennessy

Mondeléz Rus
Nespresso
Nestle

Nokia
Novartis
Ontex

O'stin
PepsiCo

Pernod Ricard
Rouss

Philip Morris
Philips
Pioneer
Pirelli

Reckitt
Benckiser

Renault
Ritter Sport

Royal Canin

70.
71.
72.
73.

74.
75.
76.
77.
78.
79.
80.
81.

82.

83.

84.

85.

86.

Samsung
SCA
Simple

Sony
Electronics

Sony Mobile
Skoda

Teva

Tikkurila
Toyota Motors
Unilever

Valio

Volkswagen
Group Rus

Volvo BocTok
Western Union
William Grant
& Sons
Distillers Ltd

Williams
Lea/Tag

Wrigley

87.

88.
89.

90.
91.
92.
93.
94.
95.

96.
97.

98.

99.

100.
101.

X5 Retail
Group

Zeppelin SBU
AnkoroJibHast
Cubupckas
rpymnmna
ATtnanT-M
BanTuka
BrimnenKom
HUKEA

HNuBecTCBsA3b

HHTau
CtpaxoBaHue

Kanuna

Knunckui
MsicokoM6HUHAT

KoMnaHnus
HEJIT

JlabopaTopus
Kacnepckoro

Mera®on
MocKoBcKas

[luBoBapeHHa
1 Komnanus

102.
103.
104.
105.

106.

107.
108.
109.

110.
111.
112.

113.
114.
115.

MTC
MysTOH
HKO JIMJEP

06 beJMHEHHbI
€ KOH/JUTEephI

OprxkoMuTeT
Coum 2014

[leTenuHo
POJIb®

PCXB-
CtpaxoBaHue

PyMepua
PYCKAH

C6epbaHK
Poccuu

Terpallak
O®K OTkpbiTHE

Confidential




NMOPTPET LE/IEBOV AYOUTOPUU

86% pecnoHeHTOB pa6oTawT ¢ BTL-areHTcCTBaMu 60J1ee Tpex JIeT.
OcTa/sibHbIe pabOTAIOT B CErMEHTe ABa-TPU roja

1o 8%

2% 1% 41% 0

24% ~ 0 48%
‘ 449,

31%
30-34 rosa 25-29 et PykoBoauTe b OT/Ie/1a, TPYIIbl, PyKOBOAUTE/b CPeJHET'0 3BEHA
m 35-44 rona m18-24 rona 5
KBannduuupoBaHHbBIN CIELIMATIHCT, MeHeIKep (He uMelolue

M 45 jsieT ¥ cTapiie MOJYMHEHHBIX)

| [[HpeKTop, 3aMeCTUTEJIb ANPEKTOPA, PYyKOBOAUTEJIb BbICIIET O
3BE€Ha




COAEPHKAHUE

) 1. OnnucaHue uccjae0OBaHUA

)

) 3. U3BecTHOCTDL areHTCTB

) 4. PeruTuHr areHTCcTB BTL-yCcayr
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NCIMOJIb3SOBAHUE PA3JTMYHbIX BUOOB BTL-YC/IYT
PoSm TS i

) ® YacTo
Trade 24%
29% 14
Consumer - ’ MHorga o mepe
. HaJl0OHOCTH
Digital 28%
]
EVENT 43% Her, re
| N0JIb30BaJIUCh/
K 35% Tpyano cazaty

DlreCt m 34% | “ Yucso pecioH/IeHTOB 224

Kaxkue u3 nepeuucaeHHbix s8udos BTL-ycaye Bam/eawetl KoMnaHuu npuxodu/10Cb UCN0/1b308amb 8 gaulell desimesibHOCMU
3a nocsedHue 2-3 2oda?




BAMRHOCTb XAPAKTEPUCTUK BTL-ATEHTCTB

|

. ® 1 mecTo
KpeaTuBHOCTB 36% 44% 2 MeCTO
5 M 3 MecTO

| |

Kpurepuin CpeaHuM paHr
KauecTtBO 1.41
KpeatuBHocth  2.26
[lena 2.33

Ileped Bamu HeCKOILKO Xapakmepucmuk, KOmopulMu 00bI4HO pykogodcmeaytomcs npu 8vibope BTL-azenmceme. Kakyro u3 amux xapakmepucmuk Bol 6b1
nocmasuau Ha 1, 2 u 3 mecmo?

Yucsio pecnoneHToB 224



COAEPHKAHUE

) 1. OnucaHue vccie0BaHUA

) 2. Ucniosib30BaHUEe OCHOBHBIX BUA0B BTL-ycayr

)

) 4. PeuTUHT areHTCcTB BTL-ycayr




PEUTUHI BTL-AFEHTCTB NO YPOBHIO CNTIOHTAHHOIO 3HAHUA

JIAJIEPbI PEATHUHIA: 3HAHME BOJIEE 10%
Orange 8%
Action

e:mg

Ark Connect
Index

Global Point
R&I

TMA Draft
UnionLinx
ICON

Kakue azenmcmea BTL-ycaye Bvl 3Haeme xomsi 6b1 N0 HA38aHUH0? Yucsio pecionsienTOB 224




PEUTWHT BTL-AFEHTCTB NO YPOBHIO CNMOHTAHHOIO 3HAHUA (2)

BeeTL
ITM
In10sive
Be!MA
TVIN
Citymetria
InBrief
Poster One
Diversity
MLiner
Advant
Open

Tomato..

ICE

Imagency

Ogilvy

|

I 9@

I 8%

I 8%

I 8%

I 7%

I 7%

I 7%

I 6%

T Y
T 4%
T 4%
T 4%
T 4%
T 4%
T 4%

)%

0

Impacto
Praktika
Comway

Point Passat
TWIGA
CnyTHUK MapKeTHUHT
Al

All Stars

PVG

Coral Promotion
Modul Pro
Momentum

SPN Ogilvy

Leader Team

Kakue azenmcmea BTL-ycayz Bol 3Haeme xomsi 6bl N0 Ha38aHu0?

139

39
S 3%
S 3%
3%
3%
2%
2%
1 2%
2%
2%
2%
2%
2%




PEUTUHT BTL-AFEHTCTB NO YPOBHIO HABEZEHHOIO 3HAHWA

JINJIEPBI PEUTUHTA: 3HAHUE BOJIEE 20%

Orange
ACTION
Global Point
e:mg

SPN Ogilvy
Ark Connect
TMA-DRAFT
ITM

R&I
UNIONLINX
BeeTL
BE!MA

ICON

Index
Momentum
TVIN IMC
InBrief
M-naliHep
Coral Promotion
Citymetria
IMPACTO

69%

B3aisiHUMe Ha amom CcnucokK, KakKue azeHmcmea 8bl 3Hdeme no Ha38aHur? Yucso pecnionieHTOB 224



PEUTUHT BTL-ATEHTCTB MO YPOBHIO HABEJEHHOIO 3HAHMA (2)

Poster One | ' 19% Matiep | 9% BTL Full Service [ 29
. A - 4
Mosaic | 1 17% 1.0.C. Marepuaisi | 9% Region Service (LMC) |77 2%
OPEN 1 17% NMT | 90g -
i . o 20,
Praktika | 1 17% Diversity [m 80/ Trademag [ 2%
IMAGENCY 1 17% Global Service [P 89 Brandnew [T 2%
Intensive | I 179% [I'pynna koMnanui Aanep.._:l 8% BTL'STUDY _:I 2%
Buzzaar 1 16% ACG [T 80f, ABKH _:l 2
T . T -HeBa
Point Passat | 1 16% Active8 [ 804 Ba | 0
LBL 1 16% InTown [messy 80 AM Basuc _:I 2%
Leader Team | I 15% RUSINFO [ 8% Seven |71 1%
9 m—— 70 .
Bounty | 1 15% Brandl 7% APM [0 1%
BARRACUDA 1 149% EuroContact =—. 6% §
Vitrina A | ' 14% Jlpyrue _—| 6% Dentsu-Smart _J 1%
AlAgency | 1 13% Elefante == 504 Fistashki |1} 1%
ADVANT ] 1 13% AVENU-Promotion | et 4.9 JetSet |71 1%
MajxeHTa 1 130 Aquamarine [T 404 .
8 1 o i . ° MIA Group |71 1%
ICE 112% Ad Miracle Retail [= 40 |
Brands’ Division | 1 11% ABC group = 3% RED Agency _'J 1%
Market Group | 111% AD POWER |70 304 ABanrapg |7 1%
) 100 3 e 30 7
DRIVE adv- | 10% Ak St | 3% Mepuanpoekt |7} 1%
Modul Pro e 10% Master Class =) 3% J

B3zassHUMe Ha amom CnucoK, KaKue azeHmcmed 8bl 3Hademe No Ha38aHur?




PEUTUHT BTL-ATEHTCTB MO ONbITY COTPYAHMNYECTBA

Orange

Ark Connect
ACTION
Global Point
e:mg

R&I

ITM

Index
BE!MA
UNIONLINX

TMA-DRAFT

Intensive

1

Citymetria

BeeTL

L

: | 279
mf— 7% |
| 24%
= 1%
| 220
ST 6% |
E' 20%
It 2 |
| 179
Tl 2% | %
| 159
- "
| 149
| 4% [ %
— | 13%
ey
=1 | 12%
ol |
| 129
= U
| 129
2% | %
— | 10%
sy |
1 10%
4%
10%

~ CoTpyIHH4YeCTBO, %

CpepnHss no peiHKY 8%

7 OcHOBHOE€ areHTcTBO, %
OT COTPYAHUYABIIUX

CpepnHss no peiHKY 2%

Poster One
InBrief

SPN Ogilvy
Mosaic
Praktika
ICON
Momentum
TVIN IMC
ADVANT

Buzzaar

1

1

1

1

1

9%
119%

2%

C Kakumu u3 3mux azeHmcmea 8bl compdeuwaﬂu 3a nocsaednue 3 2oda? Kakoe us azenmcma sis/siemcs 0415 8auieti KOMNAHUU OCHOBHbIM?




COAEPHKAHUE

) 1. OnnucaHue uccjae0OBaHUA

) 2. Ucniosib30BaHUEe OCHOBHBIX BUA0B BTL-ycayr

) 3. U3BecTHOCTDL areHTCTB
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Yucs10 paboTaBLINX B CETMEHTE: 205

PEVTUHI ATEHTCTB POS-MATERIALS*

CPEAHAA 10 TPEM
CoTpyaHHYecTBO, % KauyectBO Ilena KpeaTuBHOCTB HAAP AMETPAM

Orange 11,7% 7.3 6.8 6.9 7.0
Ark Connect 10,7% 7.7 6.9 7.5 7.4
Intensive 7,3% 7.4 6.7 6.9 7.0
Citymetria W 5 994 8.1 7.5 7.2 7.6
[nBrief I 5 904 8.6 7.8 8.2 8.2
Index [P 5 404 8.5 7.7 7.7 8.0
Poster One |[Fmm 5 40 8.2 7.8 6.8 7.6
exmg | 4,90, 8.5 7.2 7.4 7.7
Global Point |Wmmy 4 49, 6.1 5.8 6.4 6.1
[CON |mmm 4,49, 8.4 6.8 7.7 7.6
Praktika |mmmmmm 4,49 7.9 8.0 7.7 7.9
[1.0.C. MaTepuasbl |l 4,49, 7.7 7.8 7.6 7.7
TMA-DRAFT |[mil 4,49% 7.6 6.3 7.2 7.0
ACTION |[mm 399 8.4 7.0 7.8 7.7
BeeTL [ 399, 7.3 6.6 6.6 6.8
LBL |m 3,9% 7.4 7.6 5.5 6.8
R&I |mmmmmm 399, 8.0 8.4 6.9 7.8
UNIONLINX |[ms 3,99, 8.9 6.0 7.5 7.5
Diversity W 3 49 7.0 6.9 7.4 7.1
ITM | 349, 7.1 5.4 5.1 5.9
SPN Ogilvy |mms 349 8.0 5.9 7.7 7.2
TVIN IMC [y 2 99, 7.8 7.2 7.7 7.6
Vitrina A [ 2 99 6.8 6.8 7.3 7.0
Momentum [T 2 404 6.6 6.4 7.2 6.7

Hocmompume Ha amo

 cnucok azenmems. C kakumu u3 azenmeme Bol compdeuwaﬂu 8 npoekmax, ces13aHHbIX ¢ POSM?
OyeHume HA38AHHblE A2eHMCMBA N0 MpeM Napamempam: Ka4ecmaeo ycaye, KpeamusHocms, YeHd.

* 3/echb M lasiee Ha IEPBOM CJlai/ie B CErMEHTe
NpHBe/ieHbl KOMIIAHHH, IOJIyYHBILIHE = 5 OIlEHOK




[PYTVE ATEHTCTBA POS-MATERIALS**  swnwseamssomm

AreHTCTBO CorpyaHudectBo,% KauectBO Ilena KpeaTuBHOCTBH Cpﬁﬁgfﬁgfpziflw
ICE 2.0% 6.3 6.0 5.5 5.9
Al Agency 1.5% 5.7 6.0 6.3 6.0
ACG 1.5% 3.7 3.0 5.0 3.9
ADVANT 1.5% 9.0 9.0 8.7 8.9
Brandl 1.5% 8.3 8.0 9.0 8.4
Coral Promotion 1.5% 7.0 6.3 6.3 6.6
['pynma koMnaHuii AnbTep 3ro 1.5% 7.0 7.3 6.3 6.9
Matiep 1.5% 7.7 8.7 5.7 7.3
M-naiiHep 1.5% 8.3 7.0 8.7 8.0
Active8 1.0% 7.5 6.5 7.5 7.2
BE!MA 1.0% 2.5 4.0 3.0 3.2
Global Service 1.0% 5.5 9.0 3.0 5.8
IMAGENCY 1.0% 9.0 7.0 8.5 8.2
IMPACTO 1.0% 7.5 5.5 5.5 6.2
Leader Team 1.0% 7.0 8.0 6.5 7.2
Point Passat 1.0% 7.5 6.5 4.0 6.0
ITocmompume Ha amom cnucok azenmcms. C Kakumu u3 azeHmcme Bvl compydHuyau 6 npoekmax, cesi3aHHolx ¢ POSM? ** 3n1eCb U fjanee Ha BTOPOM C/laiiae cermeHTa NpuBeAEeHb! areHTCTBa,

OueHume HA380HHblEe deceHmcmea no mpem napamempam: kKa4ecmeo ycaye, KpeamueHocmsyp, YyeHda. nonyymsLne 2-4 OL€HKH



PEMTUHI ATEHTCTB TRADE MARKETING

CoTpyAHHYECTBO, % KauectBO Ilena KpeaTtuBHOCTH CPﬁﬂAl;:ﬁS:P:;EM
ACTION | S s 9,09% 7.7 6.4 7.5 7.2
Ark Connect | 9,04 7.8 7.3 7.2 7.4
Orange |F L 9,004 7.6 7.1 7.3 7.3
ITM | 850 6.9 6.5 5.1 6.2
Index |F 7,49, 8.2 8.0 8.1 8.1
Intensive |[FEIS 6,9 6.5 6.6 7.3 6.8
BeeTL |WI) 5304 8.1 6.4 5.7 6.7
exmg [P 530, 8.3 7.3 7.7 7.8
Poster One l_l 4,8% 6.6 7.3 7.8 7.2
Praktika | 4,39 8.6 8.4 7.6 8.2
R&I W 430, 7.8 7.3 7.4 7.5
ADVANT |[Sssnn) 3,79 8.2 6.8 6.7 7.3
Citymetria | 3,79, 8.4 8.4 8.3 8.4
IMPACTO |y 3,79 7.4 6.6 5.7 6.6
InBrief | 3,70, 8.9 8.7 8.4 8.7
Leader Team |[Sns) 3,79, 6.9 7.8 5.8 6.8
Momentum l_] 3,7% 7.0 5.7 6.3 6.3
ICON s 3204 8.6 5.8 7.2 7.2
TVIN IMC [S 3204 8.0 7.2 7.8 7.7
UNIONLINX [Sssss 3,20, 8.8 6.5 7.5 7.6
Diversity |[S 2,79 7.4 6.6 6.2 6.7
Global Point S 2,79 5.6 6.4 6.6 6.2
TMA-DRAFT |[Ss 2,7% 7.4 6.0 6.6 6.7

Ilocmompume Ha aom cnucok azenmeme. C Kakumu us azenmcme Bot colmpyaHuqaﬂu 8 npoekmax, ces3aHHbIx ¢ Trade Marketing?
OyeHume HA38AHHblE A2eHMCMBA N0 MpeM Napamempam: Ka4ecmaeo ycaye, KpeamusHocms, YeHd.




OPYTUE ATEHTCTBA TRADE MARKETING

AreHTCTBO CoTpyaHuuectso, % KauecTBO Ilena KpeaTuBHOCTB Cpﬁﬁgfﬁgfp’?;[EM
A1l Agency 2.1% 6.25 5.75 5.25 5.75
Coral Promotion 2.1% 7.25 5.75 7.00 6.67
NMT 2.1% 6.75 7.25 5.50 6.50
OPEN 2.1% 6.25 4.75 4.75 5.25
Point Passat 2.1% 7.25 6.75 5.50 6.50
[1.0.C. MaTepuaJibl 2.1% 8.00 8.25 8.00 8.08
BE!MA 1.6% 6.67 2.00 2.33 3.67
ICE 1.6% 7.00 8.00 5.33 6.78
SPN Ogilvy 1.6% 7.00 5.00 6.67 6.22
Jlpyrue 1.6% 5.00 2.33 2.33 3.22
Ad Miracle Retail 1.1% 6.50 6.00 6.50 6.33
BARRACUDA 1.1% 6.00 3.00 2.50 3.83
BrandlI 1.1% 9.50 8.00 9.50 9.00
DRIVE adv 1.1% 4.00 4.00 4.00 4.00
Master Class 1.1% 6.50 6.00 6.50 6.33
Mosaic 1.1% 9.50 3.00 7.00 6.50
Trademag 1.1% 4.00 6.00 4.00 4.67
Vitrina A 1.1% 8.00 7.50 8.00 7.83

Ilocmompume Ha 3mom chucok azeHmcms. C Kakumu u3 azeHmeme Bbl compydHu4aau 8 npoekmax, cesizaHHuix ¢ Trade Marketing?
OyeHume Ha38aHHble azeHMCcMea no mpem napamempam: Ka4ecmaeo ycayz, KpeamugHocms, YeHd.




PEUTUHI ATEHTCTB CONSUMER PROMOTION ot

CerMeHTe: 191

Cotrpyauunuectso, % KayecTtBO ena KpeaTtuBHOCTH cpﬁﬁ;‘:ﬁgfpzinM
Orange 22,0% 7.3 6.3 6.9 6.9
Ark Connect |mmmmmm 15,7% 7.9 7.7 7.2 7.6
ACTION |/ 14.1% 7.4 5.9 7.4 6.9
R&I | 11,5% 7.3 6.1 6.3 6.6
e:mg [ 11,0% 6.8 6.6 6.5 6.6
Intensive | 11,0% 7.9 8.2 7.1 7.8
Index |[mmmmmm 10,5% 8.3 7.6 8.0 8.0
InBrief |[mmmn 7 90q 7.8 7.6 7.7 7.7
UNIONLINX [ 6,8% 8.6 6.4 7.8 7.6
Citymetria |["50 6,3% 8.2 8.1 7.7 8.0
Global Point [ 6,3% 6.5 6.6 6.6 6.5
Poster One |70 6,3% 6.0 8.4 7.0 7.1
TMA-DRAFT = 6,3% 6.2 5.8 5.0 5.6
[CON |mm 589 8.5 5.9 7.7 7.4
Praktika |™0 5204 7.0 8.4 7.0 7.5
TVIN IMC [ 520, 7.8 7.1 6.0 7.0
ITM |7 47% 6.5 6.4 4.6 5.8
Momentum |["50 479, 7.5 6.1 7.0 6.9
BEIMA |7 4.2% 4.4 3.9 5.4 4.5
Diversity |50 4,29% 7.7 6.9 6.3 6.9
ADVANT |= 37% 9.1 7.0 4.9 7.0
BeeTL ™ 3,7% 7.6 6.4 6.4 6.8
Active8 |70 3,1% 7.5 7.0 7.5 7.3
OPEN |/ 3,1% 53 5.7 4.3 5.1
Coral..[™ 2,6% 6.4 5.4 6.4 6.1
ICE [" 2,6% 6.6 7.0 5.6 6.4
IMAGENCY [ 2,6% 6.5 6.0 6.4 6.3
Modul Pro |= 2,6% 6.6 6.0 6.4 6.3
I'Iocmompume Ha 3mom cnucok aczeHmcmea. U Kakumu u3 azeHmcme Bol CDmpdeuwaﬂu 8 NpoeKmax, C8:A3aHHbLIX C ConsumerPromotion?0ueHume HA3B8AHHblE dceHmcmea no mpem napamempam.




OPYIUE ATEHTCTBA CONSUMER PROMOTION s

CerMeHTe: 191

CPEJHAA IO TPEM
AreHTCTBO CoTpyaHuuyectBo, % KauecTtBO Ilena KpeaTuBHOCTH l'lﬂP AMETPAM
Al Agency 2.1% 6.5 7.3 5.8 6.5
Brands’ Division 2.1% 7.5 7.7 6.5 7.2
Point Passat 2.1% 7.8 7.5 5.3 6.8
ACG 1.6% 8.0 6.3 7.0 7.1
BARRACUDA 1.6% 6.3 6.7 4.7 5.9
BrandlI 1.6% 7.7 5.7 7.0 6.8
DRIVE adv 1.6% 6.3 6.3 6.0 6.2
Leader Team 1.6% 7.0 7.5 4.0 6.2
Master Class 1.6% 5.3 6.0 2.0 4.4
M-nafiHep 1.6% 7.0 7.7 9.3 8.0
RUSINFO 1.0% 7.5 9.0 3.0 6.5
SPN Ogilvy 1.0% 5.0 5.5 7.5 6.0
MamxeHTa 1.0% 5.5 6.5 7.0 6.3

Hocmompume Ha amom cnucok azeHmcma. C kakumu u3 azeHmcmsa Bol compdeuwa/lu 8 NpoeKkmax, C8513aHHbLIX C Consumer Promotion?
OL;eHume HA38dHHble d2eHmMcmea no mpem napamempam: Ka4ecmeo ycaye, KpeamueHocmsy, YeHda.




PEUTUHI ATEHTCTB DIGITAL MARKETING

Ark Connect
Orange
Mosaic

ACTION
Index

ICON
InBrief
Citymetria
e:mg

ITM

Poster One
TMA-DRAFT
Intensive

R&I

Corpyauuvectso, % KauecTBO IleHa KpeaTHBHOCTb CPII'::IAAII-’IEI\}/IIS'I?PX;’IIEM
T 1339 8.4 7.9 8.0 8.1
P 1229% 7.5 5.9 7.4 6.9
T 78% 8.4 6.9 8.7 8.0
1% 7.6 6.4 7.6 7.2
6% 7.9 7.2 7.0 7.4
e s6% 7.9 6.6 7.9 7.5
o 56% 8.3 7.8 8.0 8.0
S 50% 7.1 6.9 7.3 7.1
o 50% 8.4 7.3 6.9 7.5
T 44% 6.9 6.3 6.5 6.5
T 44% 7.4 7.8 7.0 7.4
L 44% 6.5 6.0 6.0 6.2
o 33% 8.0 7.3 7.3 7.6
S 28% 7.6 6.0 8.4 7.3

I | — :
Ilocmompume Ha smom cnucok azenmcms. C Kakumu us azeHmcma Bvl compydHuuaau 8 npoekmax, ceszanHuix ¢ Digital Marketing?

0149Hume HA3B8AHHbIE AceHMCMeda no mpem napamempam: Ka4ecmaeo yc/aye, KpeamueHocmy, YeHda.

Yucso paboTaBIINX B




OPYTUE ATEHTCTBA DIGITAL MARKETING ~ nem

CPEAHAA IO TPEM
AreHTCTBO CoTpyaHuuectso, % KauecTBO Ilena KpeaTuBHOCTB l'lﬁP AMETPAM
Buzzaar 2.2% 7.5 6.5 7.8 7.3
SPN Ogilvy 2.2% 6.5 5.3 6.0 5.9
M-saiiHep 2.2% 6.5 6.8 6.8 6.7
Al Agency 1.7% 5.7 6.7 5.7 6.0
Global Point 1.7% 4.3 5.3 5.0 4.9
Momentum 1.7% 8.5 6.3 6.0 6.9
Maiiep 1.7% 7.3 7.3 9.0 7.9
Coral Promotion 1.1% 9.5 7.5 10.0 9.0
Diversity 1.1% 7.5 7.0 8.0 7.5
IMPACTO 1.1% 10.0 5.5 5.5 7.0
Praktika 1.1% 3.0 1.0 1.0 1.7
UNIONLINX 1.1% 5.5 5.0 5.5 5.3
lpyrue 1.1% 6.5 6.5 7.0 6.7
MaxeHTa 1.1% 8.0 6.5 8.0 7.5

Ilocmompume Ha 3mom chucok azeHmcms. C Kakumu u3 azeHmema Bol compydHu4aau 8 npoekmax, cesizaaHHwix ¢ Digital Marketing?
OyeHume Ha38aHHble azeHMCcMea no mpem napamempam: Ka4ecmaeo ycayz, KpeamugHocms, YeHd.




PEUTUHI ATEHTCTB EVENT MARKETING

CoTpyaHuyectBo, % KauecTBO Llena KpeaTuBHOCTB CPﬁﬁgﬁﬁST(‘)PX;EM
Orange 18,2% 7.8 6.8 7.7 7.4
Global Point 11,1% 6.8 6.1 6.7 6.5
ACTION | 10,6% 7.2 6.1 7.9 7.0
UNIONLINX B 10,1% 7.8 6.1 7.2 7.0
Ark Connect | 9,1% 8.3 8.4 8.2 8.3
Intensive |SE 7,6% 7.7 7.6 7.6 7.6
emg I 6,6% 7.9 6.9 8.1 7.6
Citymetria [T 6,1% 8.1 7.9 8.1 8.0
R&I | 5,6% 7.2 5.7 7.9 6.9
TMA-DRAFT | 5,6% 7.7 5.5 6.8 6.7
ICON [l 5,1% 9.3 7.2 8.9 8.5
Index [ 5,19% 8.8 7.2 8.1 8.0
InBrief | 3,5% 8.1 8.5 8.4 8.4
Poster One |1 35% 8.9 8.6 8.7 8.7
SPN Ogilvy |00 3,5% 7.9 6.3 8.6 7.6
BEIMA [T 3,0% 6.0 4.7 4.7 5.1
BeeTL "1 3,0% 7.5 7.7 7.7 7.6
Modul Pro [F 3,0% 6.3 6.3 6.7 6.4
Momentum [ 3,09 7.0 7.0 7.0 7.0
ITM |00 2,5% 7.3 5.0 4.0 5.4

Ilocmompume Ha 3

mom cnucok azenmcma. C KLIK'HMU u3 azeHmems Bul Colnpy()Huwa/zu 8 NpoeKmax, C8:A3aHHbLIX C EventMurketing? 0ueHume HA3B8AHHblE adceHmcmea no mpem napamempam.

Yucsio paboTaBIINX
B CETMEHTE: 198




OPYTUE ATEHTCTBA EVENT MARKETING

CPEJHAA I10 TPEM
AreHTCTBO CorpyaHuuectrBo,% KauecTBO Ilena KpeaTuBHOCTBH l'lﬁP AMETPAM
ADVANT 2.0% 8.0 9.0 7.0 8.0
Point Passat 2.0% 7.0 6.0 5.8 6.3
Praktika 2.0% 8.8 8.8 8.8 8.8
TVIN IMC 2.0% 8.5 8.0 7.8 8.1
Active8 1.5% 7.3 6.7 7.7 7.2
BrandlI 1.5% 9.3 8.7 9.0 9.0
Coral Promotion 1.5% 7.0 5.3 7.0 6.4
Diversity 1.5% 6.7 6.0 7.0 6.6
IMAGENCY 1.5% 7.3 6.7 6.7 6.9
OPEN 1.5% 5.0 4.7 5.7 5.1
Buzzaar 1.0% 8.5 7.5 8.5 8.2
IMPACTO 1.0% 10.0 7.5 4.0 7.2
Market Group 1.0% 6.0 4.5 6.0 5.5
MamKeHTa 1.0% 8.0 6.5 6.0 6.8
Maiiep 1.0% 8.5 8.5 8.5 8.5

Hocmompume Ha amom cnucok azeHmcma. C kakumu u3 azeHmcma Bbi compdeut{aﬂu 8 NpoeKkmax, C8:A3aHHbIX C EventMarketing? OueHume HA3B80HHblE dceHmMcmea no mpem napamempanm.



PEUTWUHI ATEHTCTB UHTETPUPOBAHHbBIX KOMMYHUKALIAIN <t

CoTpyaHuvecTBo, % KauecTBO IleHa KpeaTHBHOCTb CPFIAA;[:;ST?PX;’/IEM
Orange M) 16,6% 8.0 6.6 7.3 7.3
Ark Connect | 12,9% 7.8 7.6 7.6 7.7
ACTION [T 11,79% 7.4 6.2 7.5 7.0
Citymetria [ 7,4% 7.8 7.8 7.4 7.7
emg | 67% 8.0 7.5 6.5 7.3
UNIONLINX = 6794 7.8 5.9 7.0 6.9
InBrief |© 1 6,1% 8.2 8.1 8.5 8.3
R&I [T 1% 6.7 6.1 6.9 6.6
Intensive | 550 7.9 7.4 7.1 7.5
ICON [T 49% 8.3 6.3 8.3 7.6
Momentum -l 3,7% 7.5 6.8 7.3 7.2
BEIMA [T 3,1% 6.0 5.8 6.4 6.1
Index |F1 3,1% 8.3 7.4 6.6 7.4
Poster One | 3,1% 9.0 8.2 8.6 8.6

[ 1
Hocmompume Ha amom cnucok azeHmcma. C Kakumu u3 azeHmcma Bul compyaHuqaﬂu 8 NpoeKkmax, C8A3aHHbIX C HK?
0146Hume HA3B8AHHbIE AceHMCMeda no mpem napamempam: Ka4ecmaeo yc/aye, KpeamueHocmy, YeHda.




[PYTUE ATEHTCTBA MHTETPUPOBAHHbBIX KOMMYHUKALMN - e

CPEJJHASA IO TPEM
AreHTCTBO CoTpyaHuuectso, % KauyecTBO Ilena KpeaTruBHOCTH l'lﬁP AMETPAM
Mosaic 2.5% 7.5 7.0 8.3 7.6
TMA-DRAFT 2.5% 7.8 5.8 7.3 6.9
Active8 1.8% 8.0 7.3 7.0 7.4
Global Point 1.8% 6.3 7.0 6.7 6.7
M-s1afinep 1.8% 7.7 6.7 9.0 7.8
BrandI 1.2% 9.5 8.5 9.0 9.0
Buzzaar 1.2% 5.0 5.0 5.0 5.0
Coral Promotion 1.2% 10.0 9.0 10.0 9.7
Diversity 1.2% 8.0 6.0 8.0 7.3
IMAGENCY 1.2% 6.0 5.0 7.5 6.2
IMPACTO 1.2% 10.0 5.5 5.5 7.0
ITM 1.2% 5.5 5.5 5.5 5.5
Leader Team 1.2% 7.5 7.5 7.5 7.5
Market Group 1.2% 8.0 4.5 4.5 5.7
Praktika 1.2% 10.0 10.0 10.0 10.0
SPN Ogilvy 1.2% 10.0 8.5 9.0 9.2
TVIN IMC 1.2% 6.0 5.5 6.0 5.8

ﬂocmompume Ha amom cnucok azenmcma. C kKakumu u3 azeHmcma Bbl compy()Huwaﬂu 8 NpoeKmax, Ces3aHHbIX C UK?
OUEHLH’HE HA3B8AHHbIE AceHMCmMeda no mpem napamempam: Ka4vecmeo yc/aye, KpeamueHocmy, YeHda.




PEVTUHT ATEHTCTB DIRECT MARKETING/CRM "z

CPEJHAA IO TPEM
INAPAMETPAM

Orange };l 10,6% 7.9 6.2 7.6 7.2

Ark Connect | 9 104 8.3 7.8 8.0 8.0

CoTpyanuyectso, % KauyecTBO IleHna KpeaTuBHOCTB

InBrief [I I 9 194 7.9 6.6 8.2 7.6

Poster One 9,1% 6.7 7.2 5.7 6.5

TMA-DRAFT | 6 804 6.4 5.1 5.1 5.6

ACTION [ 6194 6.6 5.1 6.9 6.2

™™ | 6,1% 6.8 4.0 3.5 4.8

Index ’;l 4,5% 8.8 8.2 8.5 8.5

I I 1

Ilocmompume Ha 3mom cnucok azeHmcms. C Kakumu u3 azeHmcma Bbl compydHuvaau é npoekmax, cesi3aHHwix ¢ Direct Marketing/CRM?
OyeHume HA38AHHbIE A2EHMCMBA N0 MPeM NAPaAMempam: Kauecmao ycaye, KpeamueHoCmMb, YeHd.




OPYITUE ATEHTCTBA DIRECT MARKETING/CRM "z

CPEAHAA 10 TPEM
AreHTCTBO CorpyaHuuectso, % KauecTBO Ilena KpeaTuBHOCTH IAPAMETPAM
Buzzaar 3.0% 7.8 5.5 8.8 7.3
Citymetria 3.0% 8.5 7.8 7.5 7.9
Mosaic 3.0% 7.0 5.3 7.5 6.6
TVIN IMC 3.0% 8.0 8.0 7.8 7.9
Brands’ Division 2.3% 8.3 4.7 8.3 7.1
Intensive 2.3% 7.7 7.7 6.7 7.3
Praktika 2.3% 8.7 8.7 8.7 8.7
SPN Ogilvy 2.3% 6.0 6.0 6.0 6.0
UNIONLINX 2.3% 6.7 5.0 6.3 6.0
A1l Agency 1.5% 5.5 7.0 5.5 6.0
BeeTL 1.5% 9.5 7.5 8.0 8.3
Brandl 1.5% 9.0 7.5 10.0 8.8
Diversity 1.5% 7.0 6.5 7.0 6.8
ICON 1.5% 8.0 4.5 9.0 7.2
Momentum 1.5% 7.0 6.0 6.5 6.5
Point Passat 1.5% 9.0 7.0 3.5 6.5
R&I 1.5% 4.5 5.0 4.5 4.7
M-saliHep 1.5% 7.0 7.0 5.0 6.3

[locmompume Ha amom cnucok azenmcme. C Kakumu u3 azeHmcma Bvl compydnuuaau 8 npoekmax, ceszamnHwix ¢ Direct Marketing/CRM?
OyeHume Ha38aHHblE A2EHMCMBA N0 MpeM Napamempam: Ka4Hecmeo ycaye, KpeamusHoCmb, YeHd.
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